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How We Do It

BUSINESS

GS TOGETHER THE REGION'S PARTNERS « INCLUDING

ES OF EVERY SIZE, THE NINE CITIES, UNINCORPORATED

AREAS, THE TRIBAL GOVERNMENTS, REGIONAL GOVERNMENTS

AND THE GREATER PALM SPRINGS CONVENTION A SITORS

BUREAU -

TO MAKE OUR REGION A BETTER PLACE TO PROSPER

N A YEAR ROUND ECON
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= Cvep.com

Call Us: (760) 340 1575 | elevate@cvep.com

GREATER PALM SPRINGS ~ ' SERVICES ~

Business Services Center

New and established business owners in Greater Palm Springs have access to a wealth of resources, from one-on-one counseling to monthly
professional development workshops covering a variety of timely management, marketing, and technology topics. The CVEP Business Services
Center assists start-up and established operations with business planning, financial forecasting, access to capital, technology, marketing, sales,

human resources, and more

LEARN MORE
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To incite Vision-driven

transtformation in the
Greater Palm Springs region.

@ elevate



Nurturing the Innovative Spirit

The Palm Springs iHub is 2 business incubator for entrepreneurs. It's the only
California iHub with an accelerator campus - offering an extrzordinary ecosystem
to drive innovation. It's a unique environment where entrepreneurs, investors,

academics and government come together to collaborate, create, and grow.

Launch your company at the Palm Springs iHub
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Identify and Target Your Best Customers

Using the latest technology, we can help you to caplure, analyze
and manage data in order 10 profile and segment your customers,
as well as help you to acquire and retain new ones.

Contact us to learn how we can provide solutions to help your
business grow.
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Helping Businesses Grow and Prosper

CVEP offers one-on-one consulting, access o capital, education
programs, and support services to help your business thrive. Our free
monthly speaker series features experts who can give you new insight
into managing and marketing a profitable enterprise

Contact us for details
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EMPLOYMENT IMP

COACHELLA VAL

On January 26, 2020, the COVID~-19 pandemic’s

first case was confirmed in California. More than

that first case, and business activity across the State
of California has been brought to a stop with the
exception of some businesses deemed to be essential
As of the time of writing, the Coachella Valley has
682 confirmed cases and 25 deaths attributed to
COVID-16. Riverside County has over 4,000 cases and
has suffered 140 deaths. California Governor Gavin

Newsom issued a shelter-in-place order on March

19, which includes strict social distancing measures
for necessary trips outside of the home, and a ban on
gatherings of any size. Only now are some businesses

beginning to reopen with strict safety guidelines

Businesses in the Coachella Valley have missed
significant revenue opportunities due to the
cancellation of every major sports and entertainment
event normally held during this time of year.

Beyond the BNP Paribas Tennis Tournament and the
Stagecoach and Coachella Music Festivals, other

cancelled major events include the White Party in

Palm Springs, the ANA Inspiration women'’s golf
tournament, and The Dinah Shore Weekend. These
cancellations alone have deprived Coachella Valley
businesses of roughly $2 billion in revenue' and caused
approximately 500,000 visiting tourists to abort their
plans. The bulk of these festivals have been tentatively
reschedulec for the fall of 2020. While rescheduled
events seem maore encouraging than cancelled ones
there is no guarantee that they will actually be held

Governor Newsom's criteria of herd immunity AND

the availability of a vaccine prior to allowing these

types of large events in the State of California certainly

jeopardizes the probability of such events occurring
anytime in 2020. The disruption of these events, which
have become vital to the prosperity of many of the
Coachella Valley’s small businesses, is expected to

have far-reaching negative effects on employment.

It should also be noted that the top business sectors

for job losses are three of lowest-paying job sectors in

the Coachella Valley, while the three least-impacted

that have been unable to adopt successful omni-

channel strategies incorporating online sales as well

as physical locations began faltering long before the

EMPLOYMENT IMPACT OF COVID-19

COACHELLA VALLEY




PPP LOAN DATA ANALYSIS REPORT < $150K PPP LOAN DATA ANALYSIS REPORT
TOTAL COUNT OF LOANS TABLES TOTAL LOANS TO BUSINESSES

PPP LOAN DATA ANALYSIS REPORT
TOTAL JOBS TABLES

Places Ranked by Total Number of Loans

PPP LOAN DATA ANALYSIS REPORT ]
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MESSAGE FROM THE CEO JOE J.

to the E ONOMIC
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EP FILLS AN IMPORTANT NEED for the region’s economic
elopment community. By specializing in technology- and innovation-led

bnomic development and fostering entrepreneurship, CVEP aims to add
her value jobs that will improve career opportunities for Greater Palm
ings residents.

EP's vision statement is a lofty one, and while a nationally-recognized business

Etination can't be cultivated overnight, it can be done. Much of the vision-

ven work that CVEP does goes on behind the scenes: convening regional task
es to address key obstacles to growth; communicating with other regions that
e developed successful initiatives; and tirelessly studying and applying best
ctices in economic development.

pnomic development often means, as they say in sports, playing a long game.

each year CVEP also takes time to deliver value for today: sharing industry
pertise, hosting educational opportunities, and providing business services
Bvailable elsewhere in Greater Palm Springs.







